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Today, you’ll hear from us

Our new theme

2021 Review

Recognition of Contributions

2022 Way Forward

Our new Working Committee and Year Plan
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Welcome Remarks

Mr. Victor Cheng
Chairman, IAB Hong Kong
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2021 Highlights

Ms. Anita Lam
Co-Chairman, IAB Hong Kong
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2021: A year of recovery and resilience

6 10 19

working committees online & offline events educational videos
- with top talents from - with 850 participants
34 companies in total
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iab. - MASAVCN

1TAM-1PM
TRANSFORMATION POWERED BY DATA

Speakers
ffy‘ L Moderator
y B
4
Helen Cheung Clare Lui Richard Andrew
Business Director of Vice President at Managing Director of EternityX
Zenith Nielsen Media Hong Kong Marketing Technology Limited Jingtao Ji

Head of Measurement and
Analytics, Greater China and
Korea at Google

Register Now

e\
¥,

Paul Yuen Jacky Lam
Marketing Director of Marketing Manager at
Shiseido foodpanda HK

< - info@iabhongkong.com [Z>  hitp://bitly/IABHKData



Speakers

Kennis Chun
Senior Vice President,
eCommerce, The Club at
HKT Limited

How to Make the Most

O
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lq e out of Live Social Video
13 MAY 2021 / 4PM-5:30PM / ON ZOOM Q/ IN CANTONESE

Welby Chung
Founder & Director of
Crossfade Creative

Yim Shung Tin
Founder of Come Buy Mall
& Co-founder of YTY Studio

Moderator

Kevin Shui
Founder & Chief Producer of
Good Cause Digital



Navigating changes In a Privacy-1irst World s

N
f nelease of 2021 Programmatic Survev Fmdmgs
| 24 June 2021 (Thu) | 4:00pm - 5:30pm '

Speakers Moderator
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X Dom Benton Lisa Chen i e Seln,
! ata & Platform Strategy Lead . . | irector, Business Development
at GroupM APAC Senior Manager, Strategic of The Trade Desk
Solutions at Verizon Media ! ]
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Doug Choy .

Senior Director, Inventory % External Engagement Lead,
Partnerships of The Trade Desk APAC Ads Privacy at Google

> ~
e Tt Y T N i e e i S ES L imit w —T —




iab

360 USE OF MOBILE ON

based

CUSTOMER ENGAGEMENTS

3:30-6:00 pm, 26 August 2021(Thur)
The Desk, Leighton Center 20/F, 77 Leighton Rd, Causeway Bay
Cantonese

Speakers:

Moderator:

b i
)\ - " : .

=
| W1 \ : :

ZoeCheng  Terence wong  Julie Chiu simon Yuen >0 mioCibhongkang com
Head of Growth, Vice President Executive Director, Senior Journalist B/‘ bit.ly/IABMobileEvent
APAC, Cosmose Cherrypicks Head of Marketing & Marketing Magazine

Marketing
Communications, Sponsor: aOSMoOoSse a

DBS Bank
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1 1 ‘j Arthur Chan Jimmy Poon Sally Ng Moderator: Johnnie Leung
-\ " Chief Operating Officer Head of Sales and Trading VP of Sales, HK & Taiwan Director,
1 f‘ Vpon Blis Media Hivestack Business Development
The Trade Desk

4 Growing pDOOH
I3 in Hong Kong from Theory to Practice

® 23Sep 2021 (Thur) 4-6pm ¢ theDesk Leighton Centre,

20/F, 77 Leighton Rd, Causeway Bay

Vincent Lam Polly Ip Yoann El Jaouhari Lydia Chung

REGISTER . . Chairman and CEO Business Director Managing Director Head of Brand &
[=]# =] info@iabhongkong.com Asiaray Advertising Media Dentsu Hong Kong JCDecaux Cityscape  Marketing Communications
Livi Bank
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https://bit.ly/IABProgEvent
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Gold Sponsor: Silver Sponsor:
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VWV 3D Technology Limited




Gold Sponsor
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{4 BESTUSEOFVID
STRATEGY FOR:ATTENTION_ACROSS

CANTONESE/ENGLISH

REGISTRATION i

iabhongkong.com
bitly.com/iabhkvideo

ERICA TSANG KELLY WAN

BUSINESS DIRECTOR PERFORMANC DIRECTOR
VP BIG DATA OMG
ouUP




4 Strategy in

General Manager, iClick

; (TUES) 7 DEC 2021 [=]
Li Huan 2:30 - 4:30PM (V)
Brand Strategist, TikTok THEDESK ADMIRALTY 9

HTTPS://BIT.LY/IABSOCIAL /’
ENGLISH / MANDARIN &

et Sponsored by: > v
- . ‘ ICLACK
INTERACTIVE
Melissa Lau

Business Product Marketing Lead for Greater China Region, Meta




Marketers Without Limit
HOW TO CONNECT BRANDS WITH AUDIENCES IN METAVERSE
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STEVE IP KEVIN LEE ROGER LI BEN CHIEN
CEO, CONDUCTIVE FOUNDER & CEO SENIOR DIRECTOR OF AD MANAGING DIRECTOR,
RESEARCH REDSPOTS CREATIVE CREATIVE, YAHOO ANYMIND

CREATIVE STUDIOS, APAC
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yuk'—- BIT.LY/IABDELF

> 4 - 4:45pm 10 Dec 2021 | Cyberport €€




New Initiative — Best Use of Mobile & Video

THE BEST USE OF THE BEST USE OF
MOBILE MOBILE
CAMPAIGNS CAMPAIGNS

THE BEST USE
OF VIDEO




New Initiatives

1Min. Video

Data Academy 2.0

Ask the Expert

HKU Space Certificate Course

HKO1 Column
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Education: One-minute Video Series

B iab: What is MMM and Why is it a
Signal Resilient?

F iab:

Ways to enter digital marketing

The Future of Programmatic and
Digital Market

" Why Click-through rate is framed
as worst performance metrics?

“* How to learn Facebook

Marketing?
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How to use a data-centric
approach for audience targeting?

17



Education: One-minute Video Series

How to create mobile-first ads on Dynamic creative

Facebook?

Introduction of Google Analytics 4

iab: How do | stay updated with digital
trend?

Overview of the landscape of
privacy

al Manager, Aloha Group

18



Data & Measurement: Data Academy 2.0

' Marketing Mix Modelling

i ‘ﬁ\

Marketing Mlx Models *

Measurementfor a privacy first wor Q

Partner, Meta

FACEBOOK

Generate better audience lists based on your logged in users iub% G oog Ie An a Iyti cs 4
? 0 Jing Ma - Measurement &
(J ([ ]

Analytics Specialist, Google

iab> How to harness the power
of Big Data to improve
Marketing Outcomes?

GAA4 + BigQuery = A match made in data heaven

.1l Google Analytics 4 © sigGuery
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Julian Yip - Technical Lead,
Fifty-Five

| Agnes Chan - Marketing Science

iab:
Today’s CcDP Market Features Two Types of Systems &
ength offering needs t

Introduction of DMP and
CDP

encompass both

Kenneth Chow - Strategic Account
Executive, Salesforce

How to continue to deliver
. , iab:  precise advertisement
With Other Data Signals We Are Able To Identify . . . .
without device identifiers?

The Use More Accurately And Reduce Reliance
On IDFVs

Key Stages:

p
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Cecilia Cheng - Associate Account

= Director, EternityX
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Education: Ask the Expert video series

1) Campaign Measurement 2) Brand Safety in Digital Advertising

What do you want to ask below experts for marketing campaign success?

PRINC N

Toplc Campaign Measurements ‘

Jingtao Ji Agnes Chan Mandy Shek Agnes Lung
Head of Platform  Marketing Science Associate Digital Group CMO
Partnerships & Partner, Facebook Director, OMD HK Tam Jai Internatlonal
Analytics, Google

\s
Alvina Chan,

[ info@iabhongkong.com

BN E ] https //bit. ly/IABAskExpert !
online by 22 Oct
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https://youtu.be/BXkvmMB8ukf8 https://youtu.be/Lhdq0qSuh9A



https://youtu.be/Lhdq0qSuh9A
https://youtu.be/BXkvmM8ukf8
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MARKETING

NGENCIES BRANDS
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MEDIR  DIGITAL INTERVIEW

L PIIUHlE TIPS 19 d 23 nnr 202]

Career Planning in Digital Marketing from Multi-Facet Rgency Perspective

T @hi Mandy Shek 1 Brandon Cheung
19 I 4 ggmgrlaﬁnha?\(ager Associate Digital =T Associate Performance
CMRS Group Director ~ Director
OMD Hong Kong k Mindshare

Welcome to the world of lllllecll anll Big Data
a Arthur Chan Edison Woo
COO R Head of Paid Media, APAC

VPON Big Data Group ForwardPMX

Mellia’s Transition to the Digital Era
9 Margaret Mok . Kaman Louie
Head of Business Strategic Partner Manager

New Media Group \ YouTube Creator & Artist Development
2 Google Hong Kong

‘4 2 Kevin Huang ﬂ Leonard Li
= Head of Birdie b Senior Digital Marketing Manager
',, Birdie Mobile ' Cigna

BIII|(| up vour Digital Profile and master the video interview

f ) Chapman Ho Ryan Wong
> Lead, Client Solutions Sales & Marketing Director

Manager CPJobs
LinkedIin Hong Kong

22/ Gearing up for Digital Corporate Challenge




APPRENTICE PROGRAM Idb

JUN - AUG 2021

Get prepared for your stunning Career in Digital Marketing this Summer!

[ 4
\'ﬁﬁ WORK EXPERIENCE T'| ONLINE COURSE
Jm Y
Over 30 Py
I | )
placements! fﬂ% COACHING 9P OFFICE visIT @ CERTIFICATE D1U§
MAY

LIST OF EMPLOYERS vﬂ CNI CMRS Eternity l'”?Y‘?‘? iab: : Mercury

arketing technology

[=]:39 [=] Newmeds @ siNncLAlR ‘& Tamjai  VPon /(‘)Lend

(=T B"www.iabhongkong.com/ApprenticeStudent @ info@iabhongkong.com



2021 Apprentice Program

15 apprentices (No of Apprentice entries: 140)

Company Visit (@ViuTV)

Digital Fundamental online course
Work Experience

Webinar Sharing

Coaching

iab

2021 APPRENTICE WEBINAR SERIES
3 GREAT SPEAKERS WITH A DIFFERENT CAREER STARTING POINT
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FROM AGENCY TO ADTECH ENTREPRENEURSHIP IN PATH IN MEDIA SALES o5
DIGITAL MARKETING o
18 AUGUST 2021

28 JULY 2021 20 AUGUST 2021



HKU SPACE x IAB HK

Executive Certificate in Effective Digital Media Buying and Planning

24



S8ESBEE
THE ASSOCIATION OF ACCREDITED
ADVERTISING AGENCIES OF HONG KONG

@

TRUSTWORTHY
ACCOUNTABILITY
GROUP

Collaboration with Different Organisations

x4 GOVirtual
158 Expo &

| Conference
¥ ERCENRRESR
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HKTDC MarketingPulse 2021

n ’MARKETINGPULSE

ONLINE 30-31/3/2021
Marketing for GOOD

31 MARCH
2:35PM - 3:20PM

iab: All about Video: Connecting Brands
° and Customers

Speakers:
Moderator: b, -
Y/ X3 =3
% < -

Mr Nic Burrows Mr Tim Hung Ms Melissa Lau Mr Chris Stephenson
Creative Strategist Brand Director and Product Marketing  Chief Strategy Officer,
Google Asia Pacific Head of Media, Lead, Greater Omnicom Media
Procter and Gamble HK China Region, Group, APAC
Mr Roger Li and Taiwan Facebook
Senior Director, Ad

Creative Technology,

APAC, Verizon Media

26




Cyperport in DELF

|c|b Marketers Without Limit
HOW TO CONNECT BRANDS WITH AUDIENCES IN METAVERSE

L0 Eﬁ’ ﬁ

M 4
BEN CHIEN
MANAGING DIRECTOR,
CREATIVE, YAHOO d
CREATIVE STUDIOS, APAC GREATER CHINA,
- ANYMIND GROUP

)(D@-:;

777700, WHNITY GAMES

33> 4 - 4:45pm 10 Dec 2021 | Cyberport €€<
= Ug‘ 7l =

STEVE IP KEVIN LEE ROGER LI

CEO, CONDUCTIVE FOUNDER & CEO SENIOR DIRECTOR OF AD
RESEARCH REDSPOTS CREATIVE

27



GoVirtual Exhibition

ALOHA

B
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BRIDGE DATA S|

DIGITAL MARKE




Kam Fan x |IAB HK Award

NEVER FORGET WHY YO

R CH WHAT LIES AHEAD

o KAM FA

KONG

HE A B § B § Z=— ﬁ "
ENTRY DEADLINE LT I a
socT20m e S




Collaborate with TAG to promote Brand Safety

IAB HK & TAG (Trustworthy Accountability Group) to work together to tackle
criminal activity and promote brand safety in digital advertising

CERTIFIED

Uag ((Gag ((Gag ((Gag

QG AGAINST
I CERTIFIED MALWARE
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Looking into 2022

Ms. Janet Lee
Co-Chairman, IAB Hong Kong
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2022 Theme

VIRTUAL ANNUAL GENERAL MEETING 2022 1aab
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New Team Structure

iab:

CONTENT
MARKETING

iab:
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ADTECH &
PROGRAMMATIC
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EDUCATION &
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New Partnership

L~/ ")\
HKTDC

s MARKETINGPULSE
sEEBEEB i

g &
2 s HKU School of Professnonal and Continuing Educatlon

\&/ zljos{”:f'zl == E HOﬂ\G KONG DESIGN INSTITUTE
W5 Expo 2 8 SEENEIRFTLER
_ Confefence ;E / Member of VTC Group VTC i#i# At 8
g EREEYEREH

FINTECH
Yarioo! PARS @ YouTube works AWARDS

.




IABHK x HKO1 Column

1. HEAWMLRE, F A BE4E RS BEE R E What kind of data do you ICIb

need for smart digital marketing ?
2. HUNEEIEEH, HRERMER B M ™o it yourself or get Experts’ help?
3. 202FEREBEHED REMBFEIMTHISEZ Make good use of Social

Commerce to capture the opportunities

4. 2022F = K EEIBEE M EIE R The 3 Must-have Digital Marketing Data
Technology for 2022

5. mEZR{EM MIEHESH] Case Studies

6. KOLE#R & ? 2Rz ZEKOCHHFTR, Is KOL outdated? It's time for a new
era of KOC

7. 20225 £ IRERIEEH+ KB Top 10 Digital Marketing Trends for 2022

8. 2022F{RipBIERMIEFILESMIEEThe Programmatic Jorgans that you
must-know for 2022

9. B#E#RIOS 15Kk Cookielesski X, F2F1LE & MN{AIE @A T E REFRRIZFT R M 2
Welcome to the post iOS 15 and cookiless era, how should programmatic
leverage Al for breakthroughs.

s ‘”’n%( G0




. 2022 APPRENTICE PROGRAM

=
®  SUPPORT THE LARGEST DIGITAL MARKETING INTERNSHIP PROGRAM IN HK

\NTE < \NT§,
onpon'rumrv '& 94' o) & '?’V
§ >
T
KNOWLEDGE GOAL

, IN I ERNSHI //’ - Bring in young creative X Engage Lecturerin

MENTOR'NG minds to workplace for industry projects

* O 1-2 Months Collaborate with HKDI

SK“'LS | | Select the best students to train the trainers
from all universities in HK
E HOQG RONG DES_IGﬂ_IﬂSTlTUTE
SPF5ENERHBER
’ PRACT'CE , Member of VIC Group VTC ¥ i1t &

/ CALLNG %
FOR y |__}’ https://bit.ly/IABHK2022Apprentice
1/ EMPLOYERS & X info@iabhongkong.com




HKU SPACE x IAB HK Course

After experience from first two classes, the course content is enriched with
new practical classes and collaborated 4 courses. The course will apply for
CEF and RTTP application, making fee more accessible to public.

- Proposed start date: 21 May 2022 (Sat)

https://hkuspace.hku.hk/prog/cert-for-module-effective-digital-media-planning-and-programmatic-advertising

MARKETING & HOSPITALITY

Digital and Social Media
Marketing

E£H > #E& > Certificate for Module (Effective Digital Media Planning and Programmatic Advertising)

Certificate for Module (Effective Digital Media

Planning and Programmatic Advertising)
BEET: BB REEREEEREEDS)

APPLY NOW .
K082,

COURSE CODE STUDYMODE  Part-time . Application For m
MK082A

STARTDATE  21May 2022 (Sat) =: Share & Print
APRLICATIONCODE @ Deadline on 16 Apr 2022

a pr 2022 (Sat)
1985-MKO82A DURATION  40hours
English

QFLEVEL » LANGUASE ENQUIRIES

COURSEFEE  HK$8,950

38



https://hkuspace.hku.hk/prog/cert-for-module-effective-digital-media-planning-and-programmatic-advertising

DIGITAL
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2022 EXECUTIVE COMMITTEE b
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ANITA LAM JANET LEE CECILIA YAU
CO-CHAIRMAN CO-CHAIRMAN HONORARY TREASURER
DIRECTOR, HEAD OF INDUSTRIES, e HEAD OF AGENCIES & DOMESTIC, PARTNER, MAINLAND CHINA AND

GREATER CHINA, META GOOGLE HK | HONG KONG MEDIALEADER, PWC

ARTHUh CHAN MARK CHAN CEDRIC DELZENNE TANIA LAU DAVID WIGHTMAN
COO; VPON BIG DATA GROUR GROQUP CEO, CMRS MD APAC, 55 SENIOR DIRECTOR, APAC GLOBAL HEAD OF ADVERTISING,
: MARKETING, YAHOO SCMP

40




Recognition of
Honourable Members

iab:



Thank you for dedicated contribution in last 5 years

> Rico Chan
> Victor Cheng
> Elsie Cheung

> Kevin Huang

¢ A4
1AD3
@
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Appreciation of
QOutstanding Contributors

iab:



1dD: &=

Join The Leading Hub of
Top Digital Marketers
in Hong Kong

Jingtao Ji

2021 Data & Measurement Committee Lead

® N
1AD:
@
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lvan Leung

2021 Education Committee

® V4
1IADS
©
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Join The Leading Hub of
Top Digital Marketers
in Hong Kong

Margaret Mok

2021 Mobile Committee Lead

-\ info@iabhongkong com m 1AB Hong Kong

|
| 9182 3610 H IAB Hong Kong

® V4
1IADS
©

46



Jimmy Poon

2021 Programmatic Committee
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Join The Leading Hub of }

Top Digital Marketers
in Hong Kong

Jesslyn Tam
2021 Education Committee Lead
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2022 Working Committees

iab:
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Ben Chien _Jimmy Poon -~ Charlene Ree < Andy Chung
Managing Director, 45 Head of Sales and BD, 4+ CEO & Founder, EternityX Managing Director,

y. AnyMind y Blis Media y Marketing Technology GroupM Xaxis & INCA

2 Sally Ng < Kenny Cheung < Kenneth Leung .~ Jenny Tsang
4 VP of Sales, HK & Taiwan, 4 Associate Director, Digital y General Manager, Head of Programmatic
£ Hivestack 4 Product, SCMP Vpon Big Data Group £ Advertising, Yahoo
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-~ Apple Chu _~ Kevin Huang -~ Roni Chik ~ Adrian Toy
_/Senior Business Development < Managing Director, y GM, : « Head of Agency, Google
¢ Director, Appier Pte Carousell y CMRS Digital Solutions / Customer Solutions, Google

Fergus Chan Yoyo Ng  KoyiWu < AndyHsu
Director of Commerce, «  General Manager, _dntegrated Marketing Director, Business Director,
GroupM IClick Interactive Asia y IPG MediaBrands y Meta




Idb 2022 Gontent Marketmg Committee

eting, LKF Group

Director of Branded ief Marketmg
Content, SCMP Tam Jai Int'l Ltd
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iab: 2022 Education & Career Committee

0 Yim
f Growth Hacking &
cs, Homeplus

- heung
1ess Development isiness Director,
ager, Tencent
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2022 Measurement Committee




Thank you for coming today.

Contact Secretariat;:
Alvina Chan
+852 96896628

©
alvina.chan@iabhongkong.com b%
(o] ok




