


Today, you’ll hear from us 

Our new theme
2021 Review 
Recognition of Contributions  
2022 Way Forward
Our new Working Committee and Year Plan



Welcome Remarks
Mr. Victor Cheng
Chairman, IAB Hong Kong



2021 Highlights
Ms. Anita Lam
Co-Chairman, IAB Hong Kong
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2021: A year of recovery and resilience

6 10 19
working committees

- with top talents from 
34 companies

online & offline events
- with 850 participants 

in total

educational videos
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New Initiative – Best Use of Mobile & Video



New Initiatives 

- 1Min. Video
- Data Academy 2.0
- Ask the Expert
- HKU Space Certificate Course
- HK01 Column



Education: One-minute Video Series
What is MMM and Why is it a 
Signal Resilient?

How to learn Facebook 
Marketing?

Ways to enter digital marketing How to use a data-centric 
approach for audience targeting? 

The Future of Programmatic and 
Digital Market

Tips to get yourself started on the 
digital journey

Why Click-through rate is framed 
as worst performance metrics?

Protection of data privacy   
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Education: One-minute Video Series

How to create mobile-first ads on 
Facebook?

Dynamic creative

Facebook collaborative ads Introduction of Google Analytics 4

How do I stay updated with digital 
trend?

Overview of the landscape of 
privacy
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Data & Measurement: Data Academy 2.0
Marketing Mix Modelling

Agnes Chan - Marketing Science 
Partner, Meta

Introduction of DMP and 
CDP 

Kenneth Chow - Strategic Account 
Executive, Salesforce 

Google Analytics 4  

Jing Ma - Measurement & 
Analytics Specialist, Google

How to continue to deliver 
precise advertisement 
without device identifiers?

Cecilia Cheng - Associate Account 
Director, EternityX

How to harness the power 
of Big Data to improve 
Marketing Outcomes?

Julian Yip - Technical Lead, 
Fifty-Five
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Education: Ask the Expert video series 
1) Campaign Measurement 2) Brand Safety in Digital Advertising

https://youtu.be/Lhdq0qSuh9Ahttps://youtu.be/BXkvmM8ukf8

https://youtu.be/Lhdq0qSuh9A
https://youtu.be/BXkvmM8ukf8
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2021 Apprentice Program
15 apprentices  (No of Apprentice entries: 140)

• Company Visit (@ViuTV)
• Digital Fundamental online course 
• Work Experience
• Webinar Sharing
• Coaching
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HKU SPACE x IAB HK
Executive Certificate in Effective Digital Media Buying and Planning
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Collaboration with Different Organisations



26

HKTDC MarketingPulse 2021
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Cyperport in DELF



GoVirtual Exhibition
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Kam Fan x IAB HK Award



Collaborate with TAG to promote Brand Safety
IAB HK & TAG (Trustworthy Accountability Group) to work together to tackle 
criminal activity and promote brand safety in digital advertising
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Thank You!
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Looking into 2022 
Ms. Janet Lee
Co-Chairman, IAB Hong Kong



2022 Theme



New Team Structure

34



New Partnership
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IABHK x HK01 Column
1. 擁有哪些數據，才可助您作出明智數碼營銷決定？What kind of data do you 

need for smart digital marketing？

2. 中小企數碼營銷，找專家做還是自己做？Do it yourself or get Experts’ help?

3. 2022年網絡商務新趨勢   洞悉秘技爭取市場優勢 Make good use of  Social 
Commerce to capture the opportunities

4. 2022年三大必備數碼營銷數據科技 The 3 Must-have Digital Marketing Data 
Technology for 2022

5. 最佳影片作品  品牌推廣範例 Case Studies

6. KOL已經過時？是時候營業KOC的新時代。Is KOL outdated? It’s time for a new 
era of KOC

7. 2022年全球數碼營銷十大趨勢 Top 10 Digital Marketing Trends for 2022

8. 2022年你必須懂得的程序化廣告術語 The Programmatic Jorgans that you 
must-know for 2022

9. 迎接後iOS 15及Cookieless時代，程序化廣告如何透過人工智能開創新天地？
Welcome to the post iOS 15 and cookiless era, how should programmatic 
leverage AI for breakthroughs.  

36



2022 Apprenticeship

Key Changes

- Allow a higher pay (minimum pay rate) and longer work period (2-month)
- Target 30 companies and 100 positions
- Promote internship during Career Week
- Shorten preview process and allow apprentices to apply multiple 

employees (Given many employees will have multiple source of interns) 

1. Works Experience
2. Digital Training
3. Office Tour (TBC)
4. Experience Sharing Webinar
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HKU SPACE x IAB HK Course
After experience from first two classes, the course content is enriched with 
new practical classes and collaborated 4 courses. The course will apply for 
CEF and RTTP application, making fee more accessible to public. 

- Proposed start date: 21 May 2022 (Sat)
https://hkuspace.hku.hk/prog/cert-for-module-effective-digital-media-planning-and-programmatic-advertising
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IABHK Awards
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Recognition of 
Honourable Members



Thank you for dedicated contribution in last 5 years

➢ Rico Chan

➢ Victor Cheng

➢ Elsie Cheung

➢ Kevin Huang
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Appreciation of 
Outstanding Contributors



Jingtao Ji
2021 Data & Measurement Committee Lead
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Ivan Leung 
2021 Education Committee

45



Margaret Mok
2021 Mobile Committee Lead
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Jimmy Poon 
2021 Programmatic Committee
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Jesslyn Tam 
2021 Education Committee Lead
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2022 Working Committees
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Thank you for coming today.

Contact Secretariat:

Alvina Chan

+852 96896628 

alvina.chan@iabhongkong.com


