


Local Adspend in Q1 2023
reached 6.85 billion with an
increase of 22% YOY

According to admanGo, the first quarter of 2023 saw a remarkable surge in advertising spending in
Hong Kong, reaching a total value of HKD 6.85 billion with a YOY increase of 22%. This considerable
growth in local adspend can be attributed to the lowered comparison base last year due to the
impact of the fifth wave of the pandemic. During the first quarter of 2023, as the preventative
measures against the outbreak gradually eased, life in Hong Kong gradually returned to normal. In
addition, the implementation of the Quarantine-Free Travel between Hong Kong and mainland China
in early January of this year resulted in an increased exchange of people and opportunities for local
businesses to expand into the mainland tourist market. The decline in pandemic cases has boosted
market confidence, compelling enterprises to increase their advertising investments to improve
brand recognition and drive sales, ultimately leading to an upsurge in local adspend in the first
quarter. With the issuance of new consumption vouchers in mid-April and the upcoming Labour Day
Golden Week in May poised to provide further opportunities for various industries, Hong Kong
advertising market is expected to continue on a steady growth trajectory.

In terms of media, adspend for Free Newspapers and Outdoor increased by 39% and 20% YOY
respectively. In the Digital Media sector, Mobile and Social Media adspend recorded YOY increase of
44% and 23% respectively in the first quarter.

香港總廣告支出 (2023年第一季)
Total Adspend in Hong Kong (Q1 2023)

十大最高廣告支出行業 (2023年 第一季)
Top 10 Industries (Q1 2023)

*Ad s p e n d  i s  t h e  a d ve r t i s i n g  s p e n d i n g  w h i c h  i s  c a l c u l at e d  b a s e d  o n  t h e  rat e  c a rd s
p rov i d e d  by  t h e  m e d i a  o w n e r s .  A l l  a d s p e n d  f i g u re s  i n  t h i s  re p o r t  h ave  t a ke n  i nt o
co n s i d e rat i o n  t h e  d i s co u nt  f a c t o r  b a s e d  o n  a n  a s s u m pt i o n  o f  7 5 %  o f f  rat e  c a rd  rat e .
Ac t u a l  d i s co u nt s  m ay  va r y.
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* *  a d m a nG o’s  d i g i t a l  a d s p e n d  m o n i t o r i n g  c ove r a g e  o n l y  i n c l u d e s  d i s p l ay  a d s .  S e a rc h  a d s  i s  n o t  p a r t
o f  o u r  c ove r a g e .
* * *  S o c i a l  Me d i a  Ad s p e n d  (Fa c e b o o k ,  In s t a g r a m  &  Yo uTu b e  B r a n d e d  Co nt e nt  Ad s p e n d )  i s  i n c l u d e d  i n
t h i s  re p o r t .
* * * *   Ho u s e  Ad s  a re  e xc l u d e d  f ro m  t h e  c a l c u l at i o n  o f  a d s p e n d  i n  t h i s  re p o r t .
* * * * *  Ad s p e n d  fo r  MT R  Ur b a n  L i n e s  i n  Ja n - M a r  2 0 2 3  i s  n o t  i n c l u d e d  i n  t h i s  re p o r t .
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2023 Q1

按年變化率 Yearly Growth

22%

2022 Q1

1
Banking & Investment Services
銀行、信用卡及投資服務 -6%1

排名
Rank

2022年排名
Rank in 2022

行業
Industries

按年變化率
YOY

2
Pharmaceuticals & Healthcare

藥物及醫護 25%2

3

Property & Real Estate 地產

3

4

Toiletries & Household
浴室及家居用品

49%7

6

Retail 零售

33%9

5

Cosmetics & Skincare
化妝及護膚用品

8 34%

8

Restaurants 餐廳

324%23

9

Health & Beauty Food 
健美食品及補充劑

37%12

10 Fashion, Accessories & Eyewear
時裝及飾物

67%14

7

Travel & Tourism Services 旅遊

21%6

16%



China-HK Customs Clearance
Helps Travel Adspend Increased
by 324%

The Top 10 Industries with the highest
adspend generally saw an increase, with
industries ranked eighth to tenth being outside
of the top 10 last year. The eighth-ranked
Travel industry saw a YOY increase of 324% in
the first quarter. Data showed that the
industry has experienced explosive growth in
adspend after the resumption of social
activities, ranking first among the Top 10
Industries in terms of growth rate. The
adspend of Restaurants (ranked ninth) also
increased to 37% YOY, while the adspend of
Fashion, Accessories & Eyewear (ranked tenth)
increased by 67% YOY in the first quarter.
Data reflected that some industries that were
greatly affected by the epidemic have
increased their advertising efforts in Q1 2023.

 

十大最高廣告支出品牌集團 (2023年第一季)
Top 10 Advertiser Groups (Q1 2023)

With the implementation of the Hong Kong and Mainland China Quarantine-Free Travel, the atmosphere in
the local property market has also started to improve. Many property developers have taken advantage of
this mini-boom in the property market to launch new properties. 40% of adspend in the Residential
Property category was attributed to Novo Land under SHKP, Oysterbay under MTR Corporation, Koko Rosso
under Wheelock, and ATR under Star Properties, resulting in a 49% YOY increase for the fourth-ranked
Property & Real Estate in the first quarter.

Despite a 6% YOY decline for the first-ranked Banking & Investment Services in the first quarter, both
HSBC Group and Hang Seng Bank in the Top 10 Advertiser Groups recorded a YOY increase of 19% and
104% in their adspend in the first quarter respectively. This reflected that specific banking groups
continued to allocate more resources to advertising and promotion in the first quarter.

 

Most of the Top 10 Advertiser Groups recorded positive YOY increase in adspend in the first quarter. MTR
had the highest increase in adspend among the groups, with a 779% YOY increase in the first quarter. DFI
Retail Group and A.S. Watson Group, both in the retail industry, saw a YOY increase in adspend of 36% and
73% respectively. Other top 10 Advertiser Groups  that recorded positive YOY increase in adspend included
V ita Green Health Products (21%), P&G (25%), GSK (72%) and LVMH Group (47%).
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*Ad s p e n d  i s  t h e  a d ve r t i s i n g  s p e n d i n g  w h i c h  i s  c a l c u l at e d  b a s e d  o n  t h e  rat e  c a rd s
p rov i d e d  by  t h e  m e d i a  o w n e r s .  A l l  a d s p e n d  f i g u re s  i n  t h i s  re p o r t  h ave  t a ke n  i nt o
co n s i d e rat i o n  t h e  d i s co u nt  f a c t o r  b a s e d  o n  a n  a s s u m pt i o n  o f  7 5 %  o f f  rat e  c a rd  rat e .
Ac t u a l  d i s co u nt s  m ay  va r y.

* *  a d m a nG o’s  d i g i t a l  a d s p e n d  m o n i t o r i n g  c ove r a g e  o n l y  i n c l u d e s  d i s p l ay  a d s .  S e a rc h  a d s  i s  n o t  p a r t
o f  o u r  c ove r a g e .
* * *  S o c i a l  Me d i a  Ad s p e n d  (Fa c e b o o k ,  In s t a g r a m  &  Yo uTu b e  B r a n d e d  Co nt e nt  Ad s p e n d )  i s  i n c l u d e d  i n
t h i s  re p o r t .
* * * *   Ho u s e  Ad s  a re  e xc l u d e d  f ro m  t h e  c a l c u l at i o n  o f  a d s p e n d  i n  t h i s  re p o r t .
* * * * *  Ad s p e n d  fo r  MT R  Ur b a n  L i n e s  i n  Ja n - M a r  2 0 2 3  i s  n o t  i n c l u d e d  i n  t h i s  re p o r t .

1

GSK (葛蘭素史克)

21%

排名
Rank

品牌 集團
Advertiser Groups

按年變化率
YOY

2

DFI Retail Group
(DFI零售集團)

-5%

3

HSBC Group (匯豐集團) 19%

4

Hang Seng Bank (恒生銀行)

779%

5

Vita Green Health Products
(維特健靈健康產品)

25%

6

MTR Corporation (港鐵)

72%

7

A.S. Watson Group (屈臣氏集團)

104%

8

Proctor & Gamble / P&G (寶潔)

36%

9

LVMH Group 47%

10 Samsung

73%




