


A c c o r d i n g  t o  a d m a n G o ,  l o c a l  a d v e r t i s i n g  e x p e n d i t u r e  i n  2 0 2 2  w a s  s i m i l a r  t o  2 0 2 1 ,  w i t h

a  t o t a l  s p e n d i n g  o f  2 8 . 1  b i l l i o n .  A l t h o u g h  l o c a l  a d s p e n d  r e c o r d e d  a  5 . 3 %  d e c l i n e  i n  Q 1
a n d  r e m a i n e d  f l a t  i n  Q 2 ,  w e  s a w  a n  u p w a r d  t r e n d  i n  Q 3  a n d  Q 4  a s  t h e  e p i d e m i c

g r a d u a l l y  e a s e d .  T h e  r e l a x a t i o n  o f  s o c i a l  d i s t a n c e  i n  A p r i l ,  n e w  c o n s u m p t i o n  v o u c h e r
i n  A p r i l  a n d  A u g u s t ,  t o g e t h e r  w i t h  t h e  r e l a x a t i o n  o f  o v e r s e a s  e n t r y  q u a r a n t i n e

a r r a n g e m e n t s  i n  J u l y ,  a l l  c o n t r i b u t e d  t o  t h e  g r o w t h  o f  l o c a l  a d s p e n d  w i t h  a  Y O Y
i n c r e a s e  o f  2 . 9 %  a n d  2 . 2 %  i n  Q 3  a n d  Q 4  r e s p e c t i v e l y .  L o o k i n g  f o r w a r d  t o  2 0 2 3 ,  a s

m o s t  o f  t h e  e p i d e m i c  r e s t r i c t i o n s  h a v e  b e e n  l i f t e d  i n  m a i n l a n d  C h i n a  a n d  H o n g  K o n g
a l o n g  w i t h  t h e  a r r i v a l  o f  t h e  l o n g  a w a i t e d  Q u a r a n t i n e - F r e e  T r a v e l ,  w e  a r e  h o p e f u l  t o

s e e  a d s p e n d  c o n t i n u i n g  t o  g r o w .
 

I n  t e r m s  o f  m e d i a  o u t l e t s ,  D i g i t a l  M e d i a  ( D e s k t o p  &  M o b i l e )  t o g e t h e r   w e n t  u p  b y  7 %
Y O Y ,  a n d  S o c i a l  M e d i a  r e c o r d e d  a n  i n c r e a s e  o f  8 %  Y O Y .  F o r  t r a d i t i o n a l  m e d i a ,  T V

a d s p e n d  r e c o r d e d  a  Y O Y  i n c r e a s e  o f  1 %  i n  2 0 2 2 .

香港總廣告支出 (2022年)
Total Adspend in Hong Kong (2022)

十大最高廣告支出行業 (2022年)
Top 10 Industries (2022)

Long Awaited HK-China
Quarantine-Free Travel Arriving
in 2023 to Boost Adspend

*Ad s p e n d  i s  t h e  a d ve r t i s i n g  s p e n d i n g  w h i c h  i s  c a l c u l at e d  b a s e d  o n  t h e  rat e  c a rd s
p rov i d e d  by  t h e  m e d i a  o w n e r s .  A l l  a d s p e n d  f i g u re s  i n  t h i s  re p o r t  h ave  t a ke n  i nt o
co n s i d e rat i o n  t h e  d i s co u nt  f a c t o r  b a s e d  o n  a n  a s s u m pt i o n  o f  7 5 %  o f f  rat e  c a rd  rat e .
Ac t u a l  d i s co u nt s  m ay  va r y.
* *  a d m a nG o’s  d i g i t a l  a d s p e n d  m o n i t o r i n g  c ove r a g e  o n l y  i n c l u d e s  d i s p l ay  a d s .  S e a rc h  a d s  i s  n o t  p a r t
o f  o u r  c ove r a g e .
* * *  S o c i a l  Me d i a  Ad s p e n d  (Fa c e b o o k ,  In s t a g r a m  &  Yo uTu b e  B r a n d e d  Co nt e nt  Ad s p e n d )  i s  i n c l u d e d  i n
t h i s  re p o r t .
* * * *   Ho u s e  Ad s  a re  e xc l u d e d  f ro m  t h e  c a l c u l at i o n  o f  a d s p e n d  i n  t h i s  re p o r t .
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1
Banking & Investment Services
銀行、信用卡及投資服務 -2%1

排名
Rank

2021年排名
Rank in 2021

行業
Industries

按年變化率
YOY

2
Pharmaceuticals & Healthcare

藥物及醫護 13%2

3

Property & Real Estate 地產

4

4

Toiletries & Household
浴室及家居用品

-2%5

6 Retail 零售 6%6

5

Cosmetics & Skincare
化妝及護膚用品

3 -24%

8

Restaurants 餐廳

-11%7

9

Health & Beauty Food 
健美食品及補充劑

-9%8

10

Beverages 飲品

-9%9

7

Food 食品

15%11

-5%
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Banking & Investment Services ranked 1st in
the Top 10 Industries with the highest
adspend, yet recorded a YOY decline of 2% in
2022. The category is represented by HSBC
Group whose adspend topped all Advertiser
Groups; while Hang Seng Bank ranked No. 9.

Pharmaceuticals & Healthcare recorded an
increase of 13% YOY in 2022. The adspend of
GSK ranked 10th among the Top 10 Advertiser
Groups.

The Retail category, recording a YOY increase
of 6% in 2022, benefited mostly from the
distribution of the two rounds of consumption
voucher in April and August. The adspend of
DFI Retail Group, which operates Wellcome

十大最高廣告支出品牌集團 (2022年第三季)
Top 10 Advertiser Groups (Q3 2022)

supermarkets, Mannings and 7-Eleven etc. marked a 3% YOY decrease in 2022 and ranked 4th among the
Top 10 Advertiser Groups.

Health & Beauty Food recorded an increase of 15% YOY in 2022 and ranked 1st among the Top 10
Industries in terms of growth rate. In particular, V ita Green Health Products from the Top 10 Advertisers
Group recorded a 11% YOY increase.

Among the Top 10 Advertiser Groups, LVMH Group had the highest growth with an increase of 18% YOY in
adspend. The adspend of  Walt Disney increased by 11% YOY, the company  spent most on promoting its
streaming platform and theme park. The adspend of the 6th-ranked Samsung increased by 6% YOY. Its
Galaxy Z Flip4 smartphone accounted for the largest proportion of the group's adspend. Other Top 10
Advertiser Groups that recorded YOY growth included Reckitt Benckiser in 8th (5%).

十大最高廣告支出品牌集團 (2022年)
Top 10 Advertiser Groups ( 2022)

Pharmaceuticals &
Healthcare recorded an
increase of 13% YOY in 2022

*Ad s p e n d  i s  t h e  a d ve r t i s i n g  s p e n d i n g  w h i c h  i s  c a l c u l at e d  b a s e d  o n  t h e  rat e  c a rd s
p rov i d e d  by  t h e  m e d i a  o w n e r s .  A l l  a d s p e n d  f i g u re s  i n  t h i s  re p o r t  h ave  t a ke n  i nt o
co n s i d e rat i o n  t h e  d i s co u nt  f a c t o r  b a s e d  o n  a n  a s s u m pt i o n  o f  7 5 %  o f f  rat e  c a rd  rat e .
Ac t u a l  d i s co u nt s  m ay  va r y.
* *  a d m a nG o’s  d i g i t a l  a d s p e n d  m o n i t o r i n g  c ove r a g e  o n l y  i n c l u d e s  d i s p l ay  a d s .  S e a rc h  a d s  i s  n o t  p a r t
o f  o u r  c ove r a g e .
* * *  S o c i a l  Me d i a  Ad s p e n d  (Fa c e b o o k ,  In s t a g r a m  &  Yo uTu b e  B r a n d e d  Co nt e nt  Ad s p e n d )  i s  i n c l u d e d  i n
t h i s  re p o r t .
* * * *   Ho u s e  Ad s  a re  e xc l u d e d  f ro m  t h e  c a l c u l at i o n  o f  a d s p e n d  i n  t h i s  re p o r t .
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1

Reckitt Benckiser (利潔時)

-10%

排名
Rank

品牌 集團
Advertiser Groups

按年變化率
YOY

2

DFI Retail Group
(DFI零售集團)

0%

3

HSBC Group (匯豐集團) 0%

4

GSK (葛蘭素史克)

11%

5

Vita Green Health Products
(維特健靈健康產品)

-3%

6 Samsung

11%

7

Hang Seng Bank (恒生銀行)

6%

8

P&G (寶潔)

18%

9

LVMH Group

5%

10

Walt Disney (華特迪士尼)

-9%




